
AI Prompts for Allied Suppliers in the Greenlife Industry

Generative AI Prompt Template

You can reuse this template for almost any task.

Template

Act as a [role or expert].
Create [type of content] about [topic].
The audience is [target audience].
Include [specific information, points or examples].
Present it as [format such as blog, table, list, email].
The tone should be [tone].
Keep the length to [word count or platform requirement].

Allied suppliers play a critical role in supporting production nurseries, wholesalers, landscapers, and garden centres. The below prompts help suppliers create marketing content, improve customer communication, and strengthen their position within the horticulture industry.

	Prompt
	How it Helps

	Act as a marketing manager for a supplier to the Australian greenlife industry. Create a LinkedIn post about introducing our company and explaining how our [product or service] supports production nurseries, growers, and garden centres. The audience is nursery owners, growers, and industry professionals. Include the key benefits of the product or service and the value our business brings to the industry. Present it as a LinkedIn post. The tone should be professional and engaging. Keep the length to under 200 words.


	Industry visibility

	Act as a horticulture product marketing specialist. Create a product description about [product name] used in nursery production. The audience is production nursery managers and growers. Include what the product does, the main benefits for growers, and how it improves efficiency or plant quality. Present it as a website product description. The tone should be professional and clear. Keep the length to approximately 120–150 words.


	Website content

	Act as a horticulture industry sales specialist. Create a case study about how a nursery used our [product] to improve plant growth, reduce labour, or improve logistics. The audience is other growers considering the product. Include the challenge, the solution provided, and the results achieved. Present it as a short case study with headings for challenge, solution and results. The tone should be practical and professional. Keep the length to approximately 200–300 words.


	Sales support

	Act as a digital marketing educator for the nursery industry. Create five social media post ideas about common challenges in nursery production that our products help solve. The audience is nursery owners and growers. Include a topic, key message, and suggested photo or video content for each post. Present it as a table. The tone should be educational and practical. Keep the descriptions concise.


	Educational marketing

	Act as a wholesale supplier sales manager. Create an email about introducing a new [product] to wholesale nursery customers. The audience is nursery growers and production managers. Include the key benefits, how it improves plant quality or production efficiency, and why growers should consider using it. Present it as an email with subject line, introduction, product highlights and a clear call to action. The tone should be professional and helpful. Keep the length to approximately 150–200 words.

	Customer communication

	Act as a technical horticulture advisor. Create a guide about how to correctly use our [product type such as fertiliser, substrate, irrigation system, or growing media]. The audience is nursery production staff and growers. Include step by step instructions, best practices and common mistakes to avoid. Present it as a practical guide with clear headings. The tone should be instructional and easy to follow. Keep the length to approximately 300–400 words.


	Customer education

	Act as a horticulture industry analyst. Create a blog article about trends affecting the nursery, landscape and garden retail supply chain in Australia. The audience is growers, retailers and allied suppliers. Include topics such as labour shortages, climate pressures, sustainability expectations and logistics challenges, and how suppliers help support the industry. Present it as a blog article with clear subheadings. The tone should be informative and professional. Keep the length to approximately 700–800 words.


	Thought leadership

	Act as a marketing strategist for a horticulture supplier. Create five content ideas about positioning our company as a trusted supplier to the greenlife industry. The audience is growers, garden centres and landscapers. Include topics that demonstrate expertise, innovation and industry support. Present it as a list with a short explanation for each idea. The tone should be strategic and professional. Keep the descriptions concise.


	Marketing strategy

	Act as a sustainability advisor for a horticulture supplier. Create a sustainability statement about how our products support environmentally responsible plant production. The audience is customers, growers and industry partners. Include themes such as water efficiency, waste reduction and improved resource management. Present it as a short statement suitable for a website or company profile. The tone should be professional and credible. Keep the length to approximately 120–150 words.


	Sustainability communication

	Act as a customer support specialist for a horticulture supplier. Create a list of ten frequently asked questions about our product range. The audience is growers and nursery businesses. Provide clear and helpful answers suitable for a website FAQ page. Present it as a question and answer list. The tone should be informative and easy to understand. Keep the answers concise.


	Website FAQs





